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in s t a l l at io n d epl o y m en t

New  o ppo r t u n it ies  in
t h e n et w o r k ed  so c iet y

20 -30  y ea r s 20 -30  y ea r s

More efficiently 
solving old 
problems -

winners among 
old players

Applying 
paradigm to 

innovate across 
society – new 

winners

1771-
The industrial 
revolution

1829-
Steam, coal, iron 
& railways

1875-
Steel & heavy 
engineering

1908-
Automobile, oil, 
mass production

1971-
IT & 
telecommunication

Source: Professor Carlota Perez
Universities of Cambridge, Tallinn and Sussex

Tu r n in g  
po in t

Tw o  d if f e r e n t  pe r io d s  o f  e a c h  
t e c h n o l o g ic a l  r e v o l u t io n
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Dr iv er s f o r n et w o r k ed w o r l d  
Peo pl e

Bu s in esses So c iet ies

Digital Natives
Lifestyle
Health
Convenience
Safety

Productivity
Cost efficiency
Globalization

Assets

Sustainability
Safety

Security
Social cost

Broadband ubiquity    
Cost of connected device

Cloud

Tec h n o l o g y  
En a b l er s
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Key  a sset s in  a  n et w o r k ed
w o r l d

Contact less mobile payment
Next generation ATMs

Interactive Virtual 
Meetings

Simulation Based 
Learning

On-site resource optimization 
and planning systems

End-to-end collaboration 
mgmt systems

Construction site 
inventory mgmt 

systems

Remote diagnostics 
and control

Car-to-car and car-
to- infrastructure 
communication

Connected car with 
integrated web 

services

Fleet control and 
monitoring

Vehicle identification and 
monitoring by authoritiesSupply chain RFID 

tracking

Smart grid 
communication

Power plant 
monitoring

Connected electric 
charging station

Travel time 
optimization

Ticketing with near field 
communication

Tailored location based 
passenger information

Cross-modal info and 
ticketing solutions

Train control via 
satellite

Smart info 
tags

Personal preference 
applications

Distance learning for K12 
emerging markets

Distance after 
school tutoring

Multi classroom 
networking

Distance learning for K12 
mature markets

Mobile safety and 
insurance claimsSales force 

ICT tools

Compliance monitoring 
for qualification to social 

benefits

Mobile ID

Tracking of "light" 
criminals

Mobile 
voting

Electronic 
application system

In field access to data 
for policemen

VR rehab and 
therapy

VR surgery education 
and training

Remote robotic 
surgery

On-site patient/ 
asset tracking

Remote monitoring 
& intervention

Communication systems between 
patients and physicians

POC diagnostic 
support system

POC access to 
real-time data

Cargo tracking 
systems

Monitoring of 
transport condition

Smart clothes 
and shoes Remote in- door 

climate control

Home control 
and lighting

Household 
robots

Smart appliances

Networking

Communication

Interactivity

Digitalization
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w h en  I w a s  y o u n g , I d id  NOT h a v e..
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w h en  I w a s  y o u n g , I d id  NOT h a v e..

Go o g l e 

Fa c ebo o k

Yo u t u be
It u n es

Tw it t er  
Wik iped ia

My Spa c e

Am a zo n

Bl o g g er

Spo t if y

M SN

P-2-P 
IPl ay er Hu l u

n et f l ix

v o d d l er

Web 2.0

RSS

Tiv o a n d r o id

Win d o w s 7
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Sh o w t im e

Sil v er

TV7St a r !
M ezzo

Vo o m

Lu x e.t v

Ru sh

MTV

MTV Ro c k s

Nic k el o d eo n

Co m ed y  Cen t r a l
VH1

VH1 Cl a ss ic

ESPN

Pl ay h o u se Disn ey

Disn ey  XDBBC Kn o w l ed g e Disn ey  Ch a n n el

ESPN Cl a ss ic

TCM

Bo o m er a n g

Ca r t o o n  Net w o r k

CNN In t er n at io n a l

Disc o v er y  Ch a n n el
Disc o v er y  HD

Disc o v er y  Tr av el  & Liv in g

An im a l  Pl a n et

Disc o v er y  Wo r l d

BBC En t er t a in m en t

BBC Wo r l d  New s

Eu r o spo r t  2

Eu r o spo r t

BBC Lif es t y l e

BBC Wo r l d w id e

Sc ien c e Ch a n n el

BBC HD 

Ax ess  Tel ev is io n

Ca n a l  7

E!

Bl o o m ber g  Tel ev is io n

CNBC

Ex t r em e Spo r t  Ch a n n el

a l -Ja zir a

Th e Po k er  Ch a n n el

Ka n a l  10

Nat io n a l  Geo g r a ph ic

Pl ay bo y  TV

His t o r y

His t o r y  HD

M o t o r s  TV

TV3
TV 1000

Ku n sk a psk a n a l enSVT1

SVT2

TV4

TV4 Pl u s

TV6

TV10

TV8

SVT24

SVTB SVT HD
TV400

TV4 Fil m

TV4 Fa k t a
TV4 Gu l d

Via sat  Nat u r e/Cr im e

Via sat  Ex pl o r er

TV4 Ko m ed i

TV 1000  Ac t io n

Via sat  Pr em ier  Lea g u e HD

TV 1000  Dr a m a

TV 1000  Fa m il y

TV 1000  Cl a ss ic

TV 1000  No r d ic

TV 1000  Pl u s  On e

TV 1000  HD

Ca n a l +

Nat io n a l  Geo g r a ph ic  Ch a n n el  HD

TV 4 Sc ien c e Fic t io n

Via sat  Ho c k ey

Via sat  Spo r t  HD

Via sat  M o t o r

Ca n a l + Fir s t

Ca n a l + Hit s

Ca n a l + Ac t io n

SF-k a n a l en

Via sat  Go l f

Via sat  Fo t bo l l

Via sat  Spo r t

Ca n a l + Fil m  HD
Via sat  His t o r y

Ca n a l + Ho c k ey

Ca n a l + Spo r t  Ex t r a  1-4

Ca n a l + Ser ies

Ca n a l + Dr a m a

Ka n a l  9

Ka n a l  5

Nat io n a l  Geo g r a ph ic  Wil dTV4 Spo r t
TV4 HD

w h en  I w a s  y o u n g , I d id  NOT h a v e.

+ some 4000 channels on the Internet
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In t er n et  - a  n ec ess it y  In  l if e

Source: Ericsson ConsumerLab Infocom 2002-2010 and Mobile 
Broadband study 2009

Entertainment

Social life
Practical life

Work

Private

TV

TV

Video

Banking
Shopping

Booking

Communication

Publishing

Reading

Use Internet daily (%)

0

20

40

60

80

100

2002 2003 2004 2005 2006 2007 2008 2009 2010
Base: All (15-69) – Ericsson ConsumerLab Infocom Study – Sweden, UK & US

News
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m u l t im ed ia  a n d  M u l t i M ed ia
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Ch a n g es  in  m ed ia  c o n su m pt io n

FROM...

Device centric
Fixed media situations
Consumption
Mass-media streams
Linear consumption
Collective awareness

...TO

Access and content centric
Continuous consumption

Co-production
Personalized media streams

Scattered consumption
Fragmented awareness

Interactive

Forward-leaning
Reactive

Backward-leaning
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Net w o r k ed
Dig it a l iza t io n is  
d is r u pt iv e
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Wh a t ’s  c h a n g ed  r a d ic a l l y  
is  t h e v a l u e o f  
DISTRIBUTION
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t h in k in g  o u t  o f  t h e bo x  -> n ew  
w in n er s

› Dig it a l iza t io n  f o r  
“o l d ” r ec o r d  
c o m pa n ies  =

› Fo r  Appl e “d ig it a l izat io n ” 
m ea n t  bec o m in g  
n et w o r k ed w it h  I-Tu n es
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It ’s  j u s t  t h e 
beg in n in g !!
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4  CORE ICT bu s in ess  pr o po s it io n s

Increased 
process 
efficiency

Increased 
proposition 
reach

Increased 
human 
effectiveness

Improved 
value 
propositions
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Gr o w t h  o f  m o b il e d a t a  & BB 
d em a n d

› Need to handle transition from old media to new digital 
media

› New online players aggregating content
› Device players expand their footprint in the value chain
› Need to develop new monetization and ad models

– Understand and manage effectiveness of new media advertising

› Increased pressure on cost efficiency of production model
› Enable consumers to interact with content and with each 

other
› Need to deliver rich content anytime, anywhere and across 

platforms
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networked print

networked radio

networked television

networked gaming

networked video

networked music

networked healthcare
networked banking

networked buildings

networked cities

networked messaging
networked grids

networked transportation

networked agriculture

n et w o r k ed ev er y t h in g



“If  y o u  d o n 't  k n o w  
w h e r e  y o u  a r e  g o in g , 
y o u  m ig h t  w in d  u p 
s o m e pl a c e  e l s e ”

Yo g i B e r r a
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